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Turnip Truck
Nashville, Tenn.
Number of Stores: 3
Celebrating its 20th year in 
business, Turnip Truck – a 
locally owned natural and 
organic grocer in Nashville, 
Tenn., began 2020 preparing 
to open its third location in 
the heart of Music City. Those 
plans were jeopardized when 
a deadly wind storm ripped 
through the area, demolishing 
much of the equipment for the 
store the same month that the 
COVID-19 pandemic began. 
Undeterred, founder/own-
er John Dyke and his team 
sourced available equipment 
and built the West Nashville 
store, ensuring a local food 
source for a new part of town.

The West Nashville store 
features environmentally re-
sponsible design, including solar 
panels and the reuse of an ex-
isting structure on a busy road. 
In common with Turnip Truck’s 
other locations in East Nashville 
and The Gulch, the new location 
is near established neighbor-
hoods, increasing residents’ 
access to healthy fresh food.

Not only was Turnip Truck 
able to weather the storm, its 
three stores thrived in dif!-
cult conditions by protecting 
employees and shoppers and 
giving back to the communi-

Vegan Fine Brands
Fort Lauderdale, Fla.
Number of Stores: 1
Progressive Grocer’s !rst-ever Outstanding Independent Visionary 
designation goes to Vegan Fine Brands, a single-store Black-
owned and -operated business founded in 2016. The brainchild of 
founder and CEO Steven Smith, the retailer not only survived the 
2020 pandemic, but also has just revealed an equity crowdfund-
ing raise that will help the company expand and franchise to bring 
its one-of-a-kind retail experience to millions across the country.

Located in the Riverwalk section of Fort Lauderdale, 
Fla., Vegan Fine Brands encompasses Vegan Fine Foods, a 
5,000-square-foot 100% vegan market; Vegan Fine Café, fea-
turing plant-based sandwiches, bowls, smoothies and baked 
goods; and Vegan Fine Body, offering high-quality plant-based 
face and body care products. The enterprise is far more than a 
retail option for vegans, however.

Smith, a former engineer for Procter & Gamble and PepsiCo, 
estimates that more than 75% of his customers in South Florida 
don’t identify as vegan or plant-based eaters. That statistic is one 
of the reasons that wants to bring the Vegan Fine Brands model 
to cities across the country.

“I spent years living in food deserts with little to no accessibility to 
nutrient-dense foods, and I see how damaging that can be for under-
served communities,“ notes Smith. “I’m competitive and driven, and 
my extensive business background has given me the tools and con-
nections to see this through. My commitment to increasing access to 
quality plant-based products for everyone deepens my conviction.”

While 2020 was a challenging year for most retailers, Vegan 
Fine Brands was able to thrive by forming a strong bond with, and 
understanding of, its loyal customers, who see this unique retail 
experience as a mainstay in their lives.

A 100% vegan market in every city, bringing healthy options to 
food deserts across the country? Smith is dedicated to turning 
his ambitious vision into reality. 

ty. From installing sanitizing 
stations and sneeze guards to 
being an early adopter of strict 
cleaning protocols, the retailer 
worked diligently to combat 
disease spread. Its good 
stewardship led to prominent 
coverage by numerous local 
news outlets, including TV, the 
front page of The Tennessean, 
and a multi-issue series in the 
local business press.

In the area of community out-
reach, Turnip Truck supported 
Nashvillians facing homeless-
ness, joblessness and food 
scarcity because of storms and 
the pandemic by donating food 
to worthy causes, including 
Martha O’Bryan Center’s Sec-
ond Harvest Food Bank in East 
Nashville and The Nashville 
Food Project. Further, to help 
heal Nashville’s storm-ravaged 
ecosystem, the retailer raised 
funds for Nashville Tree Conser-
vation Corps, which replanted 
mature trees in town.

Meanwhile, on a lighter note, 
in a city increasingly known for its 
mural art, Turnip Truck brought 
beauty to its newest store by 
commissioning an original work 
by a local artist. In collaboration 
with Fairtrade America, which 
sponsored the project, the retail-
er designed and installed a mural 
promoting gender equity and Fair 
Trade products.


